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In-Store:

Consumer Preferences

Nielsen research has consistently shown that consumers
place a high value on their in-store shopping experience.
It’s not just about purchasing products; it’s also about
the overall experience, which includes factors like store
layout, staff interaction, and convenience.

Brand Loyalty

A positive in-store experience can significantly impact
brand loyalty. Shoppers are more likely to return to a
store where they’ve had a good experience, leading to
increased customer retention and sales.
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Around71 A) of shoppers believe

they can find better deals in physical stores
compared to online shopping.

Impulse Purchase

An engaging in-store environment can stimulate
impulse purchases. Nielsen data have shown that
shoppers are more likely to make unplanned purchases
when they’ve had an enjoyable shopping experience.

Personalization

Tailoring the in-store experience to individual
shopper preferences, through data-driven strategies,
can enhance the overall experience and drive sales.
This includes offering personalized recommendations,
promotions, and discounts.

Source: www.retaildive.com
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Increased visibility
Targeted marketing
Cost-effective

Immediate impact
Enhanced brand awareness

Increased product awareness
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Source: bizcommunity.com/Article/196/12/236698.html
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Full bodied flavor with cinnamon
notes and a smooth finish.
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Bi Fold String Neck Hanger

Sample iZ |
Specs e RS

Store Count
* Quantity Per Store N (M
Tactic/Size

2.25"

All products available in a wide range of sizes

4.5”

ElastiTag® Bi Fold Neck Hanger

String Neck Hanger T LIVE ARTWORK
LIVE ARTWORK 2.75" x 5.25” (includes bleed) '
2.25" x 3.25” (includes bleed) ) _
o ” LIVE ARTWORK o
5 3" x 3” (includes bleed) LIVE ARTWORK
LIVE ARTWORK ) 3.75" x 2.25” (includes bleed)
T 2.25” x 2.5” (includes bleed) 2
LIVE ARTWORK o -
2.25” x 1.75” (includes bleed) S Dielines Dieli
1.5 ielines
Dielines -
2» 2» 2» 4» 2.5” 3.5»
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Your partner for any path:

We believe every brand deserves ﬁ |

an expert to guide and elevate h @ )

their in-store experience. @ - ~ T
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Advantage Solutions | Anderson Merchandisers

o InStore Design Display Crossmark | Premium Retail Services | Trax Retail
|°I o . Cln-store Execution)
Ke WHEN CHOOSING A 1 2 3

MERCHANDISING PATH Direct to Store
Budget Timing Retailer

Factors
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